AMERICAN INDIA FOUNDATION • SUMMER NEWSLETTER 2014

Pathways of Light
MACARTHUR FOUNDATION AND HUMAN DIGNITY FUND INVEST IN
LEARNING AND MIGRATION PROGRAM (LAMP) EXPANSION TO SECONDARY SCHOOLS
Over the last few decades, the education reform movement in India has
closely mirrored the international
community – from universalizing access to primary education in the 1990s
through Education for All, to a focus on
educational quality in the 2000s. Today, school retention and completion
is fast becoming an increasing focus,
and naturally, emphasis is being placed
on the key significance of secondary
schooling in a young person’s education. AIF is pleased to announce its selection as a grantee of the Partnership
to Strengthen Innovation and Practice
in Secondary Education (PSIPSE), a
worldwide funder collaborative that
seeks to increase secondary education
access and improve learning outcomes
for marginalized populations.
Thanks to the generous support of the
MacArthur Foundation and Human
Dignity Fund, two members of the
PSIPSE collaborative, AIF has expanded its signature Learning and Migration Program (LAMP) through a new
initiative, ‘Pathways of Light,’ – one of
the first attempts in India to systematically address the number of youth not
completing secondary school. The twoyear $403,283 grant will increase demand for education and enable girls to
attend secondary school in the Kutch
district in Gujarat – not only the birthplace of LAMP a decade ago, but also
the site of AIF’s inception in 2001.
While LAMP has brought about a concrete change at the primary level in
remote migration-prone geographies,
secondary education is still a challenge. In Kutch, Gujarat, only 13 out of
every 100 girls in primary school move
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Children of migrant workers use a Learning Resource Centre to practice reading in Patna, Bihar. (Photograph ©
Prashant Panjiar)

onto secondary. Other factors that
contribute to substandard education
for girls are the distances to secondary schools, security issues, a lack of
toilets, a lack of role models, and little
exposure to or vision of the benefits
of education. AIF’s work over the past
decade in Kutch through the LAMP
program has built the groundwork for
expanding that work into secondary
school, and ensuring that children in
rural areas are able to complete their
education.
LAMP’s objective has always been to
retain children of migrant families in
highly underserved districts within
the school cycle, and ensure that they
develop strong foundational learning
skills at the primary stage. The LAMP
Pathways project will now ensure these
children enroll in and eventually com-

plete secondary school. LAMP has
succeeded through a series of interlocking interventions: supporting seasonal hostels where children stay under

the project aims to
increase confidence
and agency in girls
particularly, and
result in an overall
shift in the attitude
of village communities
towards the
education of girls
and migrant children
adult care while their parents migrate,
avoiding missing school; and providing quality education to help students...
(Continued on Page 3)
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Bollywood superstar and Campaign VEER Brand Ambassador Salman Khan at the campaign’s launch.

Campaign VEER Brings
National Spotlight to Persons with Disabilities
Early this year, the American India Foundation partnered with Coca-Cola, media
conglomerate Network 18, and Bollywood Actor Salman Khan’s NGO Being
Human for Campaign VEER – a national
television and digital initiative to raise
awareness of the challenges faced by
persons with disabilities, and advocate
for their employment. Providing skills
training and employment advocacy for
persons with disabilities since 2010,
AIF has a commitment to improving
the lives of marginalized communities
and supporting inclusive development.
VEER, a campaign based on the values
of strength and self-confidence, was initiated to unleash the inner potential of
persons with disabilities. To bring the
needs of India’s disabled to the forefront of national consciousness and encourage citizens to become empathetic
and active campaign contributors, AIF
is addressing and advocating for inclusive education and employment, skills
training and professional development,
and disability-friendly technology.
Campaign VEER has showcased stories
of persons with disabilities who demonstrate perseverance and have succeeded, despite significant barriers, on

2

leading media channels including CNNIBN, IBN 7, and Hindi language channel
Colours. These included inspirational
people such as Suvarna Raj, a paraplegic
table-tennis champion; Sminu Jindal,
Managing Director of Jindal SAW Ltd.,
who has been in a wheelchair since the
age of 11 and today leads India’s biggest producer of steel pipes; and participants in AIF’s Market Aligned Skills
Training program like visually impaired
Kamla Bisht, who hopes to use her new
skills to become a teacher.
Campaign stories and content integrated sign language into studio recordings
and television episodes. The campaign
also held a special screening of Salman
Khan’s movie ‘Jai Ho’ for persons with
disabilities, and published ‘Courage
Beyond Compare’ – a book about ten
athletes who overcame disability and
adversity to become champions for inclusivity in their fields.
AIF’s participation in Campaign VEER
has drawn support from an astoundingly diverse range of India’s key figures, including actors, politicians, policymakers, athletes, musicians, dancers,
and industrialists. Among those closely

associated with the Campaign were Bollywood actor Anupam Kher, actor and
director Nandita Das, former Indian
cricketer and captain of the Indian national team Saurav Ganguly, Bollywood
actor Deepika Padukone, Former Chief
Minister of Delhi Arvind Kejriwal, professional tennis player Leander Paes,
musician Raghu Dixit, Bharatanatyam
dancer Pratibha Prahlad, and Reserve
Bank of India Director Kiran Karnik.
These figures of international repute
helped launch the ideals of Campaign
VEER into the orbit of even more Indian
citizens, resulting in raising INR 1.07
crore – $285,000 – to support AIF’s
Disability Initiative. Campign funds will
provide skills and access to equal employment for 1,300 persons with disabilities, while AIF simultaneously works
with partners on employer engagement,
workplace rights advocacy and disability
etiquette sensitization with more than
100 employers. Moving forward, Campaign VEER will continue its focus on
raising issues and identifying opportunities for India’s persons with disabilities to unleash their potential.
Learn more and join the conversation at
https://www.aif.org/campaignveer.
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Digital Equalizer Conducts
Educational Summer Camp
For Youth in Delhi
This summer, AIF implemented an innovative method of utilizing the time between school years to further students’
development in collaborative learning
and creative thinking – through technology. Approximately 400 students from
grades 5-10 participated in the Annual
Digital Equalizer Summer Camp, held in
nine Dell-sponsored schools across Delhi
and Akshay Pratishthan, a school for students with disabilities.

daily journal entries detailing their experiences and insights.

Jacob Simpson, a 10th grade
student at DTEA Senior Secondary School, especially
liked the roleplaying and theatrical activities. “I really en- Students participate in an educational craft project at a DE Summer Camp.
joyed the camp and learned a
lot,” he said. “The camp gave
complete the month-long educational
me a platform to show my inner talents
camp are fully refunded. In this way, stuin comedy and roleplaying,
dents and their parents are incentivized
and I was able to entertain
to participate in this opportunity to learn
“During the camp, we get
everyone.” Shibam Kothari,
through activities they would not noralso in 10th grade at DTEA,
mally be able to do in school, as well as
opportunities to do
had similarly positive experithrive in much smaller, more comfortable
activities that we can’t
ences. “I really liked the arts
settings.
and crafts activities,” Shibdo during school.”
am said. “During the camp,
Ms. Mahalaxmi, whose son participated
we get opportunities to do
in the camp, observed that the camp
— Shibam Kothari, 10th grade
activities that we can’t do
helped encourage her son’s creativity.
during school.”
“My child has demonstrated a remarkStudents tapped into both their critical
able creative streak,” she said. “The same
and artistic sides by conducting science
AIF launched the Digital Equalizer Sumcamp would have cost us a significant
experiments, acting in dramas, and creatmer Camp in 2009, with the aim of proamount of money outside the school.”
ing arts and crafts, through a collaboraviding a space for students to creatively
tion with the leading creative studio As
engage with technology at subsidized
The Digital Equalizer Summer Camp is
Simple. Students began the day by readcosts. Students pay just 50 rupees at the
made possible by Mehr Singh and Dell.
ing and discussing the news, and wrote
beginning of the program, and those who

LAMP EXPANSION

(CONTINUED)

(Continued from Page 1)...overcome basic literacy and numeracy
deficits, enabling them to catch up to their appropriate grade
level and allowing them to successfully enter the mainstream
school system and continue their education.
LAMP Pathways will ensure more students continue their studies
and enroll in secondary education – with a special emphasis on
girls – by addressing three key contributors to school dropout:
poor learning at the primary level, lack of family and community
support, and lack of access to secondary schools. To achieve
this, LAMP Pathways will focus on eliminating learning deficits
at the upper primary education levels, building awareness of the
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benefits of school completion, transforming community perception of girls’ education, and providing basic support such as
help with school admission, transportation, learning materials,
mentoring and counseling, and access to government schemes.
In addition to increasing the demand for and enrollment in
secondary school, the project aims to increase confidence and
agency in girls particularly, and result in an overall shift in the
attitude of village communities towards the education of girls
and migrant children. LAMP Pathways will reach 50 villages and
6,000 students in Kutch, with additional community outreach to
10,000 families to instill the values of education, school completion, and the importance of girls’ education.
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AIF Raises $400K at
Orange County Inaugural Gala
AIF’s newly launched Orange County chapter held its inaugural Gala
on March 8, 2014. More than 270 guests gathered at the historical
Bowers Museum in Santa Ana, CA, joining Orange County Chapter
Chair Tinnie Grewal, and Co-Chair Shiv Grewal of Stradling Yocca
Carlson & Rauth. Chaired by M S International, Inc. and the Tarsadia
Foundation, the Gala featured former U.S. Ambassador to India and
former Governor of Ohio Richard F. Celeste as the keynote speaker.
AIF William J. Clinton Fellowship Alumnus Charles Ianuzzi spoke
movingly about his experience building communities through education as a Fellow, and the evening highlighted AIF’s Digital Equalizer, raising approximately $400,000 to support AIF’s mission.
Orange County Chapter Chair Tinnie Grewal addresses the audience at the
chapter’s inaugural Gala.

Building Bridges for Girls’ Education
at the AIF Annual Bay Area Gala

11th grade Digital Equalizer student Umayal Lakshmanan (L) with her teacher,
Bharathi Chinnaraj (R) onstage at AIF’s Bay Area Gala.

More than 570 guests gathered at the Hilton Union Square in San
Francisco for AIF’s elegant Bowties & Bangles Gala. The Gala,
chaired by AIF Board member Diaz Nesamoney and AIF Trustee
Usha Nesamoney, as well as AIF Chair Lata Krishnan and AIF Trustee
Ajay Shah, raised over $1.4 million to support AIF’s education and
livelihoods work. Cognizant CEO Francisco D’Souza and President
and CEO of Silicon Valley Bank Greg Becker were honored for their
corporate leadership and global commitment to philanthropy and
community service, as was a select group of committed AIF supporters who have continuously given $25,000 or more over the past
decade. 11th grade student Umayal Lakshmanan, a student in AIF’s
Digital Equalizer program, detailed how technology opened doors
for her that she had never before fathomed. In response to her resounding statement, “Girls can do anything,” longtime AIF supporter and community stalwart Anil Godhwani pledged to sponsor
Umayal’s higher education.

New York Spring Gala Raises
Over $1.5 Million

Honorees T K Kurien, Chief Executive Officer of Wipro Limited (L) and Dan
Hesse, Chief Executive Officer of Sprint (R) pose with their awards.

On May 2, 2014, AIF held its Annual Spring Awards Gala in New
York, drawing approximately 600 guests to Pier 60, Chelsea Piers
to felicitate Honorees Dan Hesse, Chief Executive Officer of Sprint
and T K Kurien, Chief Executive Officer of Wipro Limited. Chaired
by Dinesh Paliwal, Chairman, President & CEO of Harman International, and his wife Ila, the event highlighted AIF’s partners and
beneficiaries with a stirring address from Honorary Secretary of the
National Association for the Blind Shalini Khanna, and the personal
story of Renuka Bhagat – a graduate of the Market Aligned Skills
Training program. National Field Service Officer with the Blinded
Veterans Association Wanda Grover took the audience through an
experiential exercise called a ‘Moment in Darkness’, and South Asian
a capella group Penn Masala provided catchy songs to open and
close the evening. The evening raised over $1.5 million to support
AIF’s mission, and highlighted AIF’s Market Aligned Skills Training
(MAST) program for persons with disabilities.
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SPOTLIGHT
UPDATE: Rehabilitating Uttarakhand
communities destroyed by the “Himalayan Tsunami” by empowering women. In partnership with
the Uttarakhand Mandal of America (UMA), the
Campaign supports projects to help women and
families who have lost their homes, businesses,
or their primary income earner, through rehabilitation interventions designed to promote livelihoods
generation.

Woman working in Kalimath Valley, where AIF is providing livelihoods support.

Last summer, the northern Indian state of Uttarakhand experienced devastating flash floods that killed thousands of people.
Relief was slow to come, with survivors in deplorable conditions for months after what some called the “Himalayan Tsunami” struck the region. The Uttarakhand government reported
that as of July 16, 2013, over 5,700 people were presumed dead.
Women were left particularly vulnerable, often with no family
support or source of income.
In response to this tragedy, the American India Foundation created the Uttarakhand Relief Campaign to rebuild and heal the

AIF is pleased to announce a partnership with the
Mount Valley Development Association (MVDA)
for the first of several livelihoods projects. This
project is investing $114,000 across 11 villages
along the Kalimath Valley, and empowers women
in the community to play leading roles in dairy and
other agricultural enterprises. Using a tried and
tested collectivization model, the project will federate 50 women’s self-help groups and facilitate
productivity in the local industries in order to create agriculture and livestock-based livelihood opportunities for more than
600 families over a period of two years.
AIF will continue to find and assess the best and most effective
ways to help empower the women of Uttarakhand to rebuild
their lives.
Get the latest updates on our website at http://www.aif.org

uPCOMING EVENTS
ANNUAL
WASHINGTON, DC
GALA
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CHICAGO GALA
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For more details, visit aif.org/events
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FROM THE FIELD
Community members in Hudu Village, Seraikela, Jharkhand learn about positive health
behaviors from AIF’s Maternal and Newborn
Survival Initiative (MANSI) teaching materials. MANSI’s community outreach provides
opportunities for people to educate themselves about maternal health issues and a
place to discuss any questions they have with
qualified and trained health workers. In this
way, MANSI ensures that positive health practices are encouraged and spread to people
even in the outer reaches of the community.
(Photograph © Prashanth Panjiar)

